Ad Restrictions – Herbie: Fully Loaded
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Herbie: Fully Loaded

ADVERTISING RESTRICTIONS

The materials provided are intended for your use in promoting the television exhibition of this title.  Please note that these materials must include all copyrights, trademarks, logos, and credits intact, as provided, wherever and whenever such materials are used.  Additionally, these materials cannot be used for consumer advertising or promotion beyond the title’s promotional window, cannot be used for any purpose other than that stated above, and cannot be altered inconsistent with the restrictions shown below.

Copyright:
 ( Disney.  All Rights Reserved.

MPAA Rating:
“G” 

Special Requirements:

· Only materials provided by Disney ABC Domestic Television are approved for use subject to the restrictions below.
· Disney Pictures Provisions: This film has been distributed under the “Disney Pictures” banner.  The following special provisions apply: 1) this title cannot be exhibited or promoted adjacent to R-rated video or print materials, 2) the Disney name or logo cannot be used in such a way as to constitute an endorsement,  3) the Disney name or logo cannot be used in connection with any other non-Disney entity and 4) all advertising, marketing, and promotional plans for this title must be approved by Disney ABC Domestic Television.
Please be advised that the following images, names and/or still photos cannot be used in any advertising, marketing, promotional, or publicity materials whatsoever: 

· Image of Newspaper with Headline “The Little Engine That Could!” (appears in the opening credits if the film)

· Fully Loaded – the term “Fully Loaded” may NOT be used alone. It must always be used in connection with the full title: Herbie: Fully Loaded.

· Michael Keaton’s set dressing physical likeness – His image appears in several “family photos” on the wall as set dressing in the interior of the Peyton house in the film.

· Studio 54 name and still photo – This name appears in the opening credits of the film in an animated phrase “53 parties at Studio 54” and in a 1978 black and white photo of a crowd of people in front of the actual New York Studio 54 location.  

· “Scary Movie 2” clip – This 10-second clip from Miramax’s motion picture “Scary Movie 2” appears in the film when HERBIE, MAGGIE, and KEVIN are watching the film at a drive-in movie theater.

· “Knight Rider” still photo and name – An animated still photo of “Kit” (the car) from Universal’s television show “Knight Rider” sitting side by side with HERBIE and the name “Knight Rider” appears on a newspaper headline that reads “HERBIE HANGS WITH KNIGHT RIDER”.  Both of these uses appear in the opening credits of the film.

· Racecar Video Game – This animated racecar video game runs about 2 seconds in length and appears in the opening credits of the film.  

· California Speedway signage

· “Christine” footage that is playing at the drive in theater

· Any mention of, including signage for, UCLA.

· Meltzer’s Custom Shop, Slimfast, Lifes a Trip and Tickle Me Trip Doll

· Signage for Alcoholic Beverage or Tobacco Companies

· NASCAR RESTRICTIONS - NASCAR must PRE-APPROVE all uses of the NASCAR name, NASCAR logos as well as footage or stills shot at NASCAR racing events.  NASCAR contact information is as follows:

Sarah Nettinga 
Director of Film, Music and Entertainment
NASCAR
2049 Century Park East
Suite 3000
Los Angeles, CA  90067
(310) 843-2326 office
(310) 925-4718 cell
snettinga@nascar.com


Greg Barker
Account Executive Film & Television
NASCAR
2049 Century Park East
Suite 3000
Los Angeles, CA  90067
(310) 843-2356 office
(310) 925-1552 cell
gbarker@nascar.com
· VW RESTRICTIONS -   No use of term “BUG” or “Beetle” in reference to Herbie or other Volkswagen Beetles. There is an exception where the trademarks are depicted in the Picture itself, or use of the term “Love Bug”, (provided the name is tied to the films and used in conjunction with artwork or a depiction of the Herbie character).
· Wolfsburg Crest Logos – Not clear to use in any marketing materials

Print and On-Air Advertising/Promotions:
· Artwork Title: There are NO obligatory credits for any person or entity 

above the artwork title.  However, if any cast member receives artwork title credit, it becomes obligatory to use LINDSAY LOHAN above or before or in relation to the artwork title in first position. If the theatrical one sheet is used, LOHAN’s name must appear above the artwork title.
· Paid/Excluded Ads: There is NO obligation to accord credit to any person or entity in any excluded ads. However, if the name of any other cast member is mentioned in the audio portion of any radio ads, teasers, trailers, television and/or other auditory ads (excluding award, nomination, etc.), LOHAN's name shall also be mentioned in first position.  (“Excluded Ads” include television and radio ads, group and list ads, narrative form, newspaper and other periodical ads four (4) inches in height or less and award ads.)

· Likeness Use: There is NO obligation to use the likeness of any person in paid or excluded ads. However, if the likeness of any other cast member is used in any ads (excluding award, nomination, etc.) so shall LOHAN’s in the same or similar ad in equal size.  Use of an actor's likeness in clip and paid ads may only be used in promoting the film and the video service to which it is licensed.  Clip and print advertisements which endorse/promote/sell additional services (such as internet, telephone, computers, etc.) and use an actor's likeness are NOT acceptable.  
· Stills, Artistic Renderings, and Biographies: Only stills and/or artistic renderings previously approved for the theatrical ad campaign (even if they were not utilized) may be used without seeking additional approvals.
Guild Requirements: 

· This is a DGA film.  Credit to the director, whether in the billing block or otherwise, is required for advertising: (i) of one or more minutes; (ii) less than one minute if persons other than the two starring actors are credited (excluding congratulatory and/or award ads for that individual); (iii) where three or more actors are credited; (iv) “paid” trade ads.  If an outdoor ad contains five (5) or more personal credits, or if the name of the writer(s) or producer(s) also appear in a “presentation” credit, the “Directed by” credit must be boxed.  If an outdoor ad contains six (6) or more personal credits, the director shall also receive an additional credit above the regular title in the form “A Film by,” which shall not be smaller in size of type than the “Directed by” credit.

· This is a WGA film.

Commercial Tie-ins:
· Prior Written Approval Required:  No commercial tie-ins are permitted without the prior written approval of Disney ABC Domestic Television.   Without limiting the foregoing, any advertisement which promotes not only the picture, but also a product or service (including, without limitation, promoting the service or services which are telecasting the picture), shall be considered a commercial tie-in for purposes hereof.  (Thus, if an advertisement promotes your service as much as or more than it promotes the telecast of the picture on your service, that advertisement would be considered a commercial tie-in which would require Disney ABC Domestic Television’s prior written approval.)
· Use of an actor's likeness in clip and paid ads may only be used in promoting the film and the video service to which it is licensed.  Clip and print advertisements which endorse/promote/sell additional services (such as internet, telephone, computers, etc.) and use an actor's likeness are NOT acceptable.  
Billing Block Credits:
PRIVATE 

· Billing block credits are required for the following: "paid" trade ads; outdoor advertising; magazine and other periodical ads 12 ruler inches or less IF the name of a person other than the two (2) starring actors (excluding only the names of reviewers) is mentioned; posters/one-sheets; half page or larger newspaper ads (New York and Los Angeles only) and on screen ads in excess of one minute.  If anyone other than the actors is credited, the billing block may be required.

· The billing block credits should be no less than 20% (30% - trade; 35% - outdoor) (of the height, width and thickness) of the title artwork in all paid advertising.
· Group advertisements do not require the billing block credits.

BILLING BLOCK CREDITS

WALT DISNEY PICTURES Presents   
LINDSAY LOHAN   
"HERBIE:  FULLY LOADED"

A ROBERT SIMONDS Production  
JUSTIN LONG   BRECKIN MEYER with MATT DILLON

and MICHAEL KEATON  
Music Supervisor  HOWARD PAAR 

Music by MARK MOTHERSBAUGH 
Co-Producer LISA STEWART 

Costume Designer FRANK HELMER  
Editor WENDY GREENE BRICMONT, A.C.E. 

Production Designer DANIEL BRADFORD  
Director of Photography GREG GARDINER 

Executive Producers CHARLES HIRSCHHORN   TRACEY TRENCH 

and MICHAEL FOTTRELL

Produced by ROBERT SIMONDS  
Based On Characters Created By GORDON BUFORD

Story by THOMAS LENNON & ROBERT BEN GARANT and MARK PEREZ
Screenplay by THOMAS LENNON & ROBERT BEN GARANT 

and ALFRED GOUGH & MILES MILLAR

Directed by ANGELA ROBINSON

Soundtrack available on HOLLYWOOD RECORDS (logo)
LOGO: WALT DISNEY PICTURES (lower right-hand corner)  

US Rating - “G” (must be clearly and legibly displayed)

Canadian Rating - “G” (must be clearly and legibly displayed)

© Disney.  All Rights Reserved.  
 (Do NOT alter the copyright on the original film and/or trailer.)
© Disney ABC Domestic Television
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