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The Chronicles of Narnia: Prince Caspian
ADVERTISING RESTRICTIONS

The materials provided are intended for your use in promoting the television exhibition of this title.  Please note that these materials must include all copyrights, trademarks, logos, and credits intact, as provided, wherever and whenever such materials are used.  Additionally, these materials cannot be used for consumer advertising or promotion beyond the title’s promotional window, cannot be used for any purpose other than that stated above, and cannot be altered inconsistent with the restrictions shown below.

Copyright:

Trademark and Copyright for One Sheets:
© Disney Enterprises, Inc. and Walden Media, LLC. All Rights Reserved.  THE CHRONICLES OF NARNIA, NARNIA and all book titles, characters and locales original thereto are trademarks of C.S. Lewis Pte Ltd. and are used with permission.

Trademark and Copyright for Outdoor ads, print ads, publicity and trailers without a billing block: 

© DISNEY/WALDEN THE CHRONICLES OF NARNIA, NARNIA, and all book titles, characters and locales original thereto are trademarks and are used with permission. 
Trademark and Copyright for half-page ads and trailers with billing block:  
© Disney/Walden The Chronicles of Narnia, Narnia, and all other book titles, characters and locales original thereto are trademarks of C. S. Lewis Pte Ltd. and are used with permission. 
Trademark and Copyright for less than half page ads, smaller premiums or when space does not permit and television spots: 
© Disney/Walden Narnia™ 

On radio spots where time permits:

Copyright Disney And Walden.  Narnia Trademarks C. S. Lewis Pte Limited.
MPAA Rating:
“PG”
Special Requirements:

· Only materials provided by Disney ABC Domestic Television are approved for use subject to the restrictions below.
· Disney Pictures Provisions: This film has been distributed under the “Disney Pictures” banner.  The following special provisions apply: 1) this title cannot be exhibited or promoted adjacent to R-rated video or print materials, 2) the Disney name or logo cannot be used in such a way as to constitute an endorsement, 3) the Disney name or logo cannot be used in connection with any other non-Disney entity and 4) all advertising, marketing, and promotional plans for this title must be approved by Buena Vista Television.
Print and On-Air Advertising/Promotions:
· Artwork Title: There are NO obligatory credits for any person or entity above or in the artwork title.  However, if WDPc is accorded artwork credit in paid ads so must Walden Media.
· Paid/Excluded Ads: There is NO obligation to accord credit to any person or entity in any paid or excluded ads.  However, in audio ads, if anyone other than C.S. Lewis or lead cast members are mentioned, than so must “Directed by” or “Film by” credit must be mentioned. If C.S. Lewis is mentioned, the director must be mentioned. If WDPc is mentioned in audio ads so must Walden Media. In audio/radio spots must mention where time permits: Copyright Disney and Walden. Narnia trademarks C.S. Lewis Pte Limited. (director must also then be mentioned in the audio.) (“Excluded Ads” include television and radio ads, group and list ads, narrative form, newspaper and other periodical ads four (4) inches in height or less and award ads.)

· Likeness Use:  There is NO obligation to use the likeness of any person in paid or excluded ads.  Use of an actor’s likeness in clip and paid ads may only be used in promoting the film and the video service to which it is licensed. Clip and print advertisements which endorse/promote/sell additional services (such as the Internet, Telephone, Computers, etc.) and use an actor’s likeness are NOT acceptable.
· Stills, Artistic Renderings, and Biographies: Only stills and/or artistic renderings previously approved for the theatrical ad campaign (even if they were not utilized) may be used without seeking additional approvals.
Guild Requirements: 

· This is a DGA film.  Credit to the director, whether in the billing block or otherwise, is required for advertising: (i) of one or more minutes; (ii) less than one minute if persons other than the two starring actors are credited (excluding congratulatory and/or award ads for that individual); (iii) where three or more actors are credited; (iv) “paid” trade ads.  If an outdoor ad contains five (5) or more personal credits, or if the name of the writer(s) or producer(s) also appear in a “presentation” credit, the “Directed by” credit must be boxed.  If an outdoor ad contains six (6) or more personal credits, the director shall also receive an additional credit above the regular title in the form “A Film by,” which shall not be smaller in size of type than the “Directed by” credit.

· This is a WGA film.

Commercial Tie-ins:
· Prior Written Approval Required:  No commercial tie-ins are permitted without the prior written approval of Disney ABC Domestic Television.   Without limiting the foregoing, any advertisement which promotes not only the picture, but also a product or service (including, without limitation, promoting the service or services which are telecasting the picture), shall be considered a commercial tie-in for purposes hereof.  (Thus, if an advertisement promotes your service as much as or more than it promotes the telecast of the picture on your service, that advertisement would be considered a commercial tie-in which would require Disney ABC Domestic Television’s prior written approval.)
· Use of an actor’s likeness in clip and paid ads may only be used in promoting the film and the video service to which it is licensed. Clip and print advertisements which endorse/promote/sell additional services (such as the Internet, Telephone, Computers, etc.) and use an actor’s likeness are NOT acceptable.
Billing Block Credits:
PRIVATE 

· Billing block credits are required for the following: "paid" trade ads; outdoor advertising; magazine and other periodical ads 12 ruler inches or less IF the name of a person other than the two (2) starring actors (excluding only the names of reviewers) is mentioned; posters/one-sheets; half page or larger newspaper ads (New York and Los Angeles only) and on screen ads in excess of one minute.  If anyone other than the actors is credited, the billing block may be required.

· The billing block credits should be no less than 25% (30% - trade; 35% - outdoor) (of the height, width and thickness) of the title artwork in all paid advertising.
· Group advertisements do not require the billing block credits.

BILLING BLOCK CREDITS

WALT DISNEY PICTURES and WALDEN MEDIA present

A MARK JOHNSON/ SILVERBELL FILMS Production

An ANDREW ADAMSON Film

"THE CHRONICLES OF NARNIA: PRINCE CASPIAN"

Based on the book by C. S. LEWIS

GEORGIE HENLEY

SKANDAR KEYNES

WILLIAM MOSELEY

ANNA POPPLEWELL

Music by HARRY GREGSON-WILLIAMS

Costume Designer ISIS MUSSENDEN

Edited by SIM EVAN-JONES, A.C.E.

Production Designer ROGER FORD
Director of Photography KARL WALTER LINDENLAUB, ASC, bvk

Co-Producer DOUGLAS GRESHAM

Executive Producer PERRY MOORE

Screenplay by ANDREW ADAMSON & CHRISTOPHER MARKUS & STEPHEN MCFEELY
Produced by MARK JOHNSON   ANDREW ADAMSON   PHILIP STEUER
Directed by ANDREW ADAMSON
= DIGITAL In Selected Theatres (logo)Distributed by WALT DISNEY STUDIOS MOTION PICTURES
Original Motion Picture Soundtrack available on WALT DISNEY RECORDS (logo)
Logos: 
WALDEN MEDIA (lower left corner)
 
WALT DISNEY PICTURES (lower right corner)
Rated PG for epic battle action and violence (must be clearly and legibly displayed)

Trademark and copyright when billing block is included:: 
© DISNEY ENTERPRISES, INC. AND WALDEN MEDIA, LLC. All rights reserved.  THE CHRONICLES OF NARNIA, NARNIA, and all book titles, characters and locales original thereto are trademarks of C.S. Lewis Pte Ltd. and are used with permission. 

Trademark and copyright when billing block is NOT included: 
© DISNEY/WALDEN  THE CHRONICLES OF NARNIA, NARNIA, and all book titles, characters and locales original thereto are trademarks and are used with permission.
TRAILER/TELEVISION AD BILLING BLOCK
WALT DISNEY PICTURES and WALDEN MEDIA present

A MARK JOHNSON/ SILVERBELL FILMS Production
An ANDREW ADAMSON Film

"THE CHRONICLES OF NARNIA: PRINCE CASPIAN"

Based on the book by C. S. LEWIS

Music by HARRY GREGSON-WILLIAMS

Costume Designer ISIS MUSSENDEN

Edited by SIM EVAN-ONES, A.C.E.

Production Designer ROGER FORD

Director of Photography KARL WALTER LINDENLAUB, ASC, bvk

Executive Producer PERRY MOORE

Screenplay by ANDREW ADAMSON & CHRISTOPHER MARKUS & STEPHEN MCFEELY 
Produced by MARK JOHNSON   ANDREW ADAMSON   PHILIP STEUER
Directed by ANDREW ADAMSON
= DIGITAL In Selected Theatres (logo)Distributed by WALT DISNEY STUDIOS MOTION PICTURES
Trademark and Copyright/Trailers: © DISNEY/WALDEN. THE CHRONICLES OF NARNIA, NARNIA, and all book titles, characters and locales original thereto are trademarks and are used with permission.
Trademark and Copyright/TV Spots/Stills:  © Disney/Walden Narnia™ 

Original Motion Picture Soundtrack available on WALT DISNEY RECORDS (logo)

Audio Trademark/Copyright Mention In Radio Spots Where Time Permits: Copyright Disney and Walden.  Narnia trademarks C. S. Lewis Pte Limited. (director must also then be mentioned in the audio.)
KODAK (logo) (Trailers only)
Logos: 
WALDEN MEDIA (lower left corner)
 
WALT DISNEY PICTURES (lower right corner)
Rated PG for epic battle action and violence (must be clearly and legibly displayed)

 (Do NOT alter the copyright on the original film and/or trailer.)
© Disney ABC Domestic Television
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