Ad Restrictions – Bolt


[image: image1.jpg]sz *

DOMESTIC
TELEVISION





Bolt
ADVERTISING RESTRICTIONS

The materials provided are intended for your use in promoting the television exhibition of this title.  Please note that these materials must include all copyrights, trademarks, logos, and credits intact, as provided, wherever and whenever such materials are used.  Additionally, these materials cannot be used for consumer advertising or promotion beyond the title’s promotional window, cannot be used for any purpose other than that stated above, and cannot be altered inconsistent with the restrictions shown below.

Copyright:   © 2008 Disney Enterprises, Inc.  All Rights Reserved.  

MPAA Rating:
“PG”
Special Requirements:

· Disney Pictures Provisions: This film has been distributed under the “Disney Pictures” banner.  The following special provisions apply: 1) this title cannot be exhibited or promoted adjacent to R-rated video or print materials, 2) the Disney name or logo cannot be used in such a way as to constitute an endorsement, 3) the Disney name or logo cannot be used in connection with any other non-Disney entity and 4) all advertising, marketing, and promotional plans for this title must be approved by Disney ABC Domestic Television.
· Animated Films: This animated film cannot be exhibited or promoted adjacent to any non-Disney animated title.
· “Walt Disney Pictures Presents” credit use is obligatory in all advertising preceding cast names and regular title.
· Only materials provided by Disney ABC Domestic Television are approved for use subject to the restrictions below.
THE FOLLOWING ARE NOT CLEAR TO USE IN ANY MARKETING MATERIALS:
• “R. Forrester” – this name is used on the clapboard (and perhaps somewhere else in the film) and is restricted from all marketing/advertising.

• Audio clips used as playback on Rhino's TV, including The Bold and The Beautiful, The Price is Right, Whammy-The All New Press Your Luck, Gilligan's Island, The View, and The A-Team are restricted from use in any marketing/advertising of the film. 
 
• WAFFLE WORLD MAP  - This map is restricted from all marketing/advertising. 
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•  STYROFOAM – The word Styrofoam is restricted from all marketing and advertising materials.  “Styrofoam” is spoken by one of the pigeons in a scene with Bolt.  You may have the pigeon say “foam packing peanuts”.

• TRAIN – Before using any train shots in marketing and advertising, any visible logos on the train(s) must be removed (for example, the “CSX” that appears on the front of a train).

•  LAS VEGAS STRIP – The footage depicting the Las Vegas strip is restricted from all marketing and advertising.

• SUPER HERO – The word “super hero” is restricted from all marketing and advertising materials.

• HOLLYWOOD SIGN –  The Hollywood sign (shown below), or font used in print resembling the Hollywood sign, is restricted from use in all marketing and advertising materials.  It appears in the film on the U-Haul truck and possibly elsewhere in the film.
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•   The shot of the main characters looking at the Bellagio fountains in Las Vegas is restricted from all marketing and advertising.

•   2100 Riverside Drive Hollywood CA – This address appears on BOLT’s dog tag in one scene and is restricted from all marketing and advertising.

•  THE TONIGHT SHOW – Dialogue reference to “The Tonight Show” is restricted from all marketing and advertising.

•  MEAT LOVERS’ PIZZA – Dialogue reference to “Meat Lovers’ Pizza” by character Rhino is restricted from all marketing and advertising.
•  ZOOM, ZOOM  - The audio reference of “zoom, zoom” is restricted from all marketing and advertising materials.  However, one reference of “zoom” is okay, (e.g., where Penny says:  “Bolt, zoom!” which is a normal descriptive use).

•  U.S. MAILBOX – The blue mail box that Mittens bumps into when being pulled by Bolt in New York City is restricted from all marketing and advertising materials.  The entire mailbox is restricted (the U.S. Postal Service has registered the logo, color, and the actual shape of the mailbox as a trademark).  

• “SUPER-DOG” – The use of “super-dog” is OK only if it is always used descriptively, not as a trademark.  In other words, it must always be used in all lower-case letters, and in the same size and font as surrounding text.  No stand alone or prominent use.  Super-dog may NOT be used in any merchandising or promotional items.

• CAPITOL RECORDS BUILDING – This building, which is used in the Hollywood street scenes, is restricted from use in all marketing and advertising materials.
• USC Logo on Sweatshirt – Use of the USC (or any other college logo that may be used) is restricted from use in all marketing and advertising materials. 

• WEBER GRILL – The Weber grill appears in the RV park scene.  It is restricted from use in all marketing and advertising materials.

• FDNY T-shirt – The hot dog vendor in the NYC scene is wearing the t-shirt.  The logo is restricted from use in all marketing and advertising.

Print and On-Air Advertising/Promotions:
· Artwork Title: There are NO obligatory credits for any person or entity above or in the artwork title.  However, if any voice actor’s name appears in the artwork title, so must JOHN TRAVOLTA in first position above the artwork title. If TRAVOLTA receives credit so must MILEY CYRUS in second position.
· Paid/Excluded Ads: There is NO obligation to accord credit to any person or entity in any paid or excluded ads.  However, in paid ads cannot utilize CYRUS’s name unless TRAVOLTA’s name also appears in such paid ads in similar size. If TRAVOLTA is mentioned in the audio portion of advertising or trailers, so must CYRUS (excluding nomination, congratulatory and/or award ads). If any principal voice actor’s name (excluding TRAVOLTA) is mentioned in the audio portion of advertising or trailers, so must SUSIE ESSMAN (excluding nomination, congratulatory and/or award ads). If any principal voice actor (excluding TRAVOLTA, CYRUS, ESSMAN, MARK WALTON) is mentioned in the audio portion of advertising or trailers, so must MALCOLM MCDOWELL, GREG GERMANN and JAMES LIPTON (excluding nomination, congratulatory and/or award ads).  (“Excluded Ads” include television and radio ads, group and list ads, narrative form, newspaper and other periodical ads four (4) inches in height or less and award ads.)

· Likeness Use:  There is NO obligation to use the likeness of any person in paid or excluded ads.  However, in paid ads cannot utilize CYRUS’s likeness unless TRAVOLTA’s likeness also appears in such paid ads. In which case CYRUS’s likeness shall appear in a size substantially equivalent to the size of the likeness of TRAVOLTA (taking into account the relative physical characteristics of CYRUS and TRAVOLTA).  Use of an actor’s likeness in clip and paid ads may only be used in promoting the film and the video service to which it is licensed. Clip and print advertisements which endorse/promote/sell additional services (such as the Internet, Telephone, Computers, etc.) and use an actor’s likeness are NOT acceptable.
· Stills, Artistic Renderings, and Biographies: Only stills and/or artistic renderings previously approved for the theatrical ad campaign (even if they were not utilized) may be used without seeking additional approvals.
Guild Requirements: 

· This is a Non-DGA film

· This is a Non-WGA film.

Commercial Tie-ins:
· Prior Written Approval Required:  No commercial tie-ins are permitted without the prior written approval of Disney ABC Domestic Television.   Without limiting the foregoing, any advertisement which promotes not only the picture, but also a product or service (including, without limitation, promoting the service or services which are telecasting the picture), shall be considered a commercial tie-in for purposes hereof.  (Thus, if an advertisement promotes your service as much as or more than it promotes the telecast of the picture on your service, that advertisement would be considered a commercial tie-in which would require Disney ABC Domestic Television’s prior written approval.)
· Use of an actor’s likeness in clip and paid ads may only be used in promoting the film and the video service to which it is licensed. Clip and print advertisements which endorse/promote/sell additional services (such as the Internet, Telephone, Computers, etc.) and use an actor’s likeness are NOT acceptable.
Billing Block Credits:
PRIVATE 

· Billing block credits are required for the following: "paid" trade ads; outdoor advertising; magazine and other periodical ads 12 ruler inches or less IF the name of a person other than the two (2) starring actors (excluding only the names of reviewers) is mentioned; posters/one-sheets; half page or larger newspaper ads (New York and Los Angeles only) and on screen ads in excess of one minute.  If anyone other than the actors is credited, the billing block may be required.

· The billing block credits should be no less than 25% (30% - trade; 35% - outdoor) (of the height, width and thickness) of the title artwork in all paid advertising.
· Group advertisements do not require the billing block credits.

BILLING BLOCK CREDITS

WALT DISNEY PICTURES presents

“BOLT”

Original Score by JOHN POWELL

Produced by CLARK SPENCER

Directed by CHRIS WILLIAMS and BYRON HOWARD

= in Selected Theatres (logo)Distributed by wALT DISNEY STUDIOS MOTION PICTURES
Original Soundtrack available from WALT DISNEY RECORDS (logo)
Logos:
WALT DISNEY PICTURES (logo)
Rated   PG for some mild action and peril (must be clearly and legibly displayed)

© 2008 Disney Enterprises, Inc.  All Rights Reserved.  
 (Do NOT alter the copyright on the original film and/or trailer.)
© Disney ABC Domestic Television
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