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Infinity Memb!rship Promotion | Obje"tives

Drive purchase of Club Penguin 
online memb#rships

Intro"uc# new players to 
Infinity PC and Toy Box iOS
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Infinity Memb!rship Promotion | Offer Strategy

Inc#ntivize Club Penguin memb#rship with a value-ad" that 
capitalizes on the high d#mand and audienc# overlap with Infinity

ONE Character ONE Play Set THRE$ Play Sets
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Infinity Memb!rship Promotion | Offer Details

Eligibility: New and existing fre! and non-re"ur#ing paid Club Penguin players 

Markets: Glo$al-excluding Rus%ia and Canada (blo"ke& by IP)

Plat%orm: Club'enguin.c(m only

Offer Dates:  Aug 14, 2014– Oct 1, 2014 (end date p!nding p!rformanc!)
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Creative | We$ User Flow

NOT$: This also includ#s Android Mo3ile We3 (not mo3ile o5timize") user flow
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Creative | iOS Mo$ile We$ User Flow
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Creative | Home'age Promo Box

club5enguin.c)m
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Creative | We$ Memb!rship Page A

We3 browser & Android Mo3ile We3 (not mo3ile o5timize"): club5enguin.c)m/memb#rship 
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Creative | We$ Memb!rship Page B

We3 browser & Android Mo3ile We3 (not mo3ile o5timize"): club5enguin.c)m/memb#rship 
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Creative | iOS Mo$ile We$ Memb!rship Page

iOS Mo3ile We3 only: club5enguin.c)m/memb#rship 

FPO
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Creative | Memb!rship Page Disclaimer

Dire!tly Below Memb#rship Pricing:
*Limite" time offer from August 14, 2014 0:07 GMT to Octo3er 1, 2014 23:59 GMT. Limit one Infinity gif4 c)d# p#r 
ac!ount. Gif4s-with-purchase are virtual items and wil' b# emaile" via a c)d#. The gif4 c)d# can only b# use" for 
the iOS ToyBox ap5 and PC version of Infinity at ht4ps://infinity.disney.c)m. Parental p#rmis2ion and ac!ount 
registration re8uire". Ad"itional restrictions ap5ly. 

Page fo)ter:
Club Penguin and Infinity are live servic#s and may b# disc)ntinue" at any time. Internet servic# and c)mpatible 
system and hardware re8uire". Disney reserves the right to substitute and/or canc#l the virtual items at any time. 
Se# ht4ps://infinity.disney.c)m/p!-game for PC system minimum re8uirements in ord#r to play Infinity on PC. Game 
play exp#rienc#s may differ b#twe#n iOS ToyBox Ap5 and PC.  

Any as2et that shows Disney/Club Penguin as2ets:
© Disney
Any as2et that shows Disney and Disney/Pixar as2ets:
© Disney. © Disney/Pixar
Any as2et that shows Disney/Club Penguin, Disney/Pixar and the Lone Ranger:
© Disney. © Disney/Pixar. © Disney Enterprises, Inc. and Jer9y Bruckheimer Inc. The LONE RANGER pro5erty is owne" 
by and TM & © Clas2ic Me"ia Inc., and Entertainment Rights Group Company. Use" by p#rmis2ion.
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Creative | Gif) Sele"tion 

club5enguin.c)m/memb#rship 

1 Month Memb#rship 6 Month Memb#rship 12 Month Memb#rship

Friday, August 8, 14



Confidential. Do not distribute. For internal use only. 

Creative | Bonus Gif) Co%e Email 

1 Month Memb#rship

Friday, August 8, 14



Confidential. Do not distribute. For internal use only. 

Creative | Bonus Gif) Co%e Email 

6 Month Memb#rship
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Creative | Bonus Gif) Co%e Email 

12 Month Memb#rship
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 Customers who complain because they purchased a membership on the app/mobile before seeing this promotional offer available on 
web only. 

Response policy: GX can offer them the Disney Infinity gift code that corresponds with their membership length that was purchased. 
Since refunds for in-app purchases go through Apple, and Apple’s process is inconsistent, it is preferable to give the bonus offer to 
these customers (no direct cost to Club Penguin) to avoid cancellation altogether. 

1. Customer buys a membership card at a retailer during the offer promotion period and asks if they are eligible
Response policy: These guests are ineligible for the offer since this is available for online purchases only

2. Customer emails or calls saying they never received the Infinity gift code. Likely the issue is that we sent the bonus gift code to the email 
address on the penguin account which may be different than the email they entered when they purchased. The receipt confirming 
purchase and the bonus code email would go to different email accounts. 
Response Policy –GX should see a note on the penguin account showing the bonus code that was awarded. They can send that code once 

they have verified the guest’s claim.
3. Existing member contacts GX because they feel that they’ve missed out on this offer since they purchased their membership at the 
standard price or without any promotional benefits

Response policy:  GX can offer one free Disney Infinity character gift code to any guest who has purchased a membership in the past 
month. For guests who have had their membership for longer than the past month, or want one of the Disney Infinity 6 or 12 month 
gift code(s), GX can encourage the guest to cancel and repurchase in order to take advantage of this offer (They will get the 
membership time they have already paid for plus whatever time they sign up for). 

Notes: 

- Refund Policy (current TOU): http://disneytermsofuse.com/english/#section4

- There is potential customer confusion between what code to use from the bonus code email. If a customer inquires, the correct code for 
redemption is the alpha-numerical code in the field within the body of the email--not in the header.

GX | Mitigation Policies
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